
 
EXHIBITION SPACE CONTRACT 

 

 

 
 

 
Industrial Transformation ASIA PACIFIC 2020 –  

a HANNOVER MESSE event 
 

Visit us at: www.industrial-transformation.com 

 
Event Date(s): 20th - 22nd October 2020   

 

Digital Platform:  
 

ITAP Connected 
 

Organiser: SingEx Exhibitions Pte. Ltd. 

 

 
 

International 
Partner: 

Deutsche Messe 

 
    
  

 
SECTION 1: BUSINESS CONTACT INFORMATION 

 

Company Name (“Main Exhibitor”): 

 

Name of Contact Person:  
 

Designation: 

Company Address:  
 

Country: 
 

Postal Code: 

Business Contact Nos. 
 

Tel: Fax: Business Mobile: 

Business Email: 
 

If the invoice is to be sent to another party for payment, please fill in the following: 

Company Name: 
 

Name of Contact Person:  
 

Designation: 

Address: 
 

Country: 
 

Postal Code: 

Business Contact Nos. 
 

Tel:  Fax: Business Mobile: 

Business Email:  
 

   
SECTION 2: PACKAGES & PRICES 

 

 

 Welcome Pack: S$2,800 

Cost-effective, easy to set-up, digital showcase of your organisation, to stage your organisation’s profile, products & 
services offerings to a wider manufacturing community. 
 
 2D Corporate branded exhibitor showcase 
 Inclusion of company logo, website, social handles, description (200 / 250 / 300 words) 
 Upload videos and documents (e.g. press releases / product catalogues / brochures) (MP4/ PDF/JPG/PNG) of up to 

500MB (up to 20 files), additional storage available for upgrade 
 List representatives and their contact details for attendees to reach out to your team for enquiries (“Chat with an 

expert” function) 
 Attendees to easily set up meetings with ITAP’s integrated scheduler  
 Search Engine Optimisation (SEO) within ITAP digital platform on attendees search results 
 Profile tag your organization’s primary industry based on our pre-sets to facilitate recommendations to attendees 
 3 x Business matching user accounts 
 2 x Virtual meeting rooms 
 Collection of e-Business name cards shared by attendees 
 Inclusion of company logo and description on ITAP’s official website (~100 words) 

 
 

http://www.industrial-transformation.com/


 
Value Packs (optional, select one) 

 Thought Leadership Value Pack (Tier 1): S$ 4,000 

 Thought Leadership Value Pack (Tier 2): S$ 2,200 
 

THOUGHT LEADERSHIP 
Generate more qualified leads or Source for Partners with customised and 

carefully-curated networking sessions 
Tier 

Benefits Features 1 2 

 Conduct product / solution 
demo through successful 
client case studies to ITAP 
audience 

 Work closely with our content 
curators to collectively curate 
the content and positioning 

 

1 x presentation slot @ Digital Sandbox Co-
curated content 

40 minutes 20 minutes 

 Stand-out from countless 
product demos when you are 
listed in our Digital Sandbox 
agenda 

Inclusion of session and speakers bio profile 
on ITAP’s website 
 

✓ ✓ 

Inclusion of session on ITAP’s respective 
Program Guides 
 

✓ ✓ 

Inclusion of corporate logo in the agenda, 
promotional material and in slides during the 
session 
 

✓ ✓ 

 Generate a pool of business 
contact details of attendees 
who have attended your 
session for follow-up 

Consolidated session report (Designation, 
Organisation, Name and Email Address) 
 
 
 

✓ ✓ 

 Address an unprecedented 
global audience to boost 
visibility and expand outreach 

Sessions promoted on ITAP’s social media 
platform (i.e. LinkedIn, Facebook, Twitter 
and YouTube) 
 

✓ - 

 

 Lead Generation Value Pack (Tier 1): S$ 4,000 

 Lead Generation Value Pack (Tier 2): S$ 2,200 
 

LEAD GENERATION 
Generate more qualified leads or Source for Partners with customised and 

carefully-curated networking sessions 
Tier 

Benefits Features 1 2 

 Work with our business 
matching specialists to identify 
your organisation’s desired 
potential clients and partners 
from our list of attendees 
 

Guaranteed arranged meetings with specific 
targeted audience (categories: profile, 
industry, geography) before, during and after 
the event 

20 
Up to 5 

categories 

10 
Up to 3 

categories 
 Concierge service to schedule 

1-on-1 meetings and facilitate 
the confirmed meetings 

Consolidated report on successful arranged 
business meetings (Name, Designation, 
Organisation, Email Address) 
 

 Identify the most relevant and 
high-conversion potential 
contacts amidst the entire 
audience pool through our AI-
powered recommendation 
engine that will recommend 
the most relevant people for 
you to connect with based on 
indicated preferences and 
interests 

 24-hour access to navigate the 
platform and schedule 1-on-1 
meetings to explore 
partnership opportunities 
 

User accounts for your organisation’s 
identified lead hunters to access the 
business matching platform (upgrades 
available at additional costs) 

6 accounts 3 accounts 

 Additional virtual meeting room 
with suite of engagement tools 

Additional Virtual Meeting Rooms 
1 - 



(e.g. chat, polling functions) at 
your discretion to drive 
customer response and 
engagement 

 

 Branding Value Pack (Tier 1): S$4,000 

 Branding Value Pack (Tier 2): S$2,200 
 

BRANDING 
Expand business opportunities for your business as you grab the 

spotlight for your organisation and increase brand awareness 
Tier 

Benefits Features 1 2 

Increase your brand exposure 
and drive your organisation’s 
brand stickiness through direct 
visibility to event attendees 
 

Targeted banner ads (based on audience 
profile and time) 

2 1 

 Rise above the noise with 
Priority ranking in 
recommendation and search 
results 

 Opportunity to associate your 
corporate brand with key 
industry terms 

 Boost your business’s ability 
to drive traffic to your digital 
showcase and generate leads 
 

Search result and recommendation priority 
rankings 
(based on keywords – maximum 2 
companies, first come first serve) 

3 keyboards 1 keyword 

 Social media posts via ITAP’s social media 
channels (i.e. Facebook and LinkedIn) – 70 
words 
(content provided by Exhibitor, subject to 
Event Organiser’s approval) 
 

3 1 

Product/Company spotlight(s) on EDM – 70 
words 
(content provided by Exhibitor, subject to 
Event Organiser’s approval) 
 

2 - 

 
 
Bonus Packs (optional, select one or more) 

 Business Matching: S$500 per account (______________ account(s)) 

 Guaranteed Meetings: S$1,500 for 5 meetings (______________meetings) 

 Virtual Meeting Room: $1,000 per room (______________rooms) 

 Storage Upgrade: S$250 per 500MB (max 20 files), S$1,000 for 3GB (max 120 files) (______________MB/GB) 

 3D viewer in Exhibitor Showcase (each 3D model requires one viewer): S$600 per viewer (______________viewer(s)) 

 3D rendered Product Showcase: S$ ______________ 
  

 
* Prices indicated are exclusive of applicable taxes.   
** For 3D technical specifications, please refer to the following links: 
Sketchfab 3D formats supported: https://help.sketchfab.com/hc/en-us/articles/202508396-Supported-3D-File-Formats 
Supported shaders: https://help.sketchfab.com/hc/en-us/articles/202600873-Materials-and-Textures      
  

 
SECTION 3: EXHIBITOR’S BUSINESS PROFILE 

 

 
Please select the relevant categories which best describes your business products and services:  

  Additive Manufacturing      Digital Factory      Industrial Automation      Intralogistics 
 
Key Target Market & Industry 
 

Country 
 
[          ] Australia                              
[          ] Cambodia                   
[          ] China    
[          ] Hong Kong   
[          ] India 

Industry 
 
[          ] Aerospace 
[          ] Automotive 
[          ] Chemical 
[          ] Electrical & Electronics 
[          ] Energy 



[          ] Indonesia    
[          ] Japan     
[          ] Korea    
[          ] Malaysia   
[          ] Myanmar    
[          ] Philippines   
[          ] Singapore    
[          ] Taiwan    
[          ] Thailand   
[          ] Vietnam    
 

[          ] FMCG 
[          ] Food & Beverage 
[          ] Healthcare 
[          ] Infrastructure 
[          ] Logistics & Supply Chain Management 
[          ] Mining 
[          ] Oil & Gas 
[          ] Pharmaceutical & Biotechnology 
[          ] Semiconductor 
[          ] Textile 
[          ] Urban Solutions 
[          ] Others 
 

Brands To Be Represented and Country of Origin 

 
 
 
 
 

 
 
Products & Services (please tick the relevant box/es for your main product group/s)  

 
Additive Manufacturing        

 3D modelling software 

 3D printers      

 Manufacturing solutions   

 Materials & components     

 Quality management & metrology    

 Rapid prototyping     

 Research & development     

 Solutions for additive manufacturing    
 

Digital Factory  

 Asset management systems 

 Big data management  

 Cloud computing 

 Cyber Security 

 Data Infrastructure 

 Design & Product Development  

 Digital Twin 

 Energy Management Solutions 

 Enterprise Resource Planning (ERP)    

 Manufacturing execution systems (MES) 

 Power-saving production technologies 

 Predictive maintenance 

 Product life cycle management (PCM) 

 Research & development 

 Security technology 

 Training & education 

 Virtual & augmented reality  

 Virtual commissioning 
     
Industrial Automation       

 Assembly and handling system    

 Autonomous systems                                  

 Cable and energy carriers 

 Control systems, programmable logic controller SCADA                                    

 Electrical power transmission    

 Embedded systems              

 Fieldbus systems 

 Gear, mechanical drives systems 

 Heat recovery systems 

 Heating, ventilation, air-conditioning equipment 

 Industrial image processing 

 Instrument measurement and control           

 Industrial internet of things (IIoT)           

 Laser technology                                           

 Linear positioning systems 

 Machinery, appliances & components for robotics 



 Meter boards, distribution systems for electrical building installation                                            

 Micro-technology                     

 Motion controls                       

 Process automation               

 Product and trademark protection           

 Pneumatic automation technology          

 Research & development            

 Robotics & system integration 

 Robot simulation & vision system 

 Safety switches             

 Security components & systems           

 Sensors & actuators             

 Training & education            

 Vibration measurement systems           
            
Intralogistics 

 Automated guided vehicles 

 Automated storage and retrieval system 

 Conveying systems 

 Eco-palleting system 

 Industrial trucks and forklifts 

 Labelling systems & identification 

 Lifting platforms 

 Logistics IT 

 Packaging and order packing systems 

 Racking systems 

 Research & development 

 Storage & retrieval equipment 

 Space solutions providers 

 Supply chain management systems 

 Training & education 

 Turnkey systems for logistics 

 Unmanned aerial vehicle     

 Warehouse management systems         
 
 

 
SECTION 4: ADVERTISING AND PROMOTION 

   

 
For more advertising and promotion options, you may contact the account manager in charge. 
 

 
SECTION 5: EVENT DATES, HOURS, SET-UP AND WIND-DOWN PERIODS 

 

 
Event Date(s) & Event Hours: 

Date(s): 20th – 22nd October 2020 
Time: 9am – 6pm 
 
Set-up Period: 

Date(s): 1st – 19th October 2020 
 
Wind-down Period: 

Date(s): 31st January 2021 
 
The Event Organiser reserves the right to change the above details by giving prior written notice at its sole discretion.  
 
 
 
 
 



 
SECTION 6: PAYMENT SCHEDULE   

 
 

Frequency of Event 
Upon receipt of the Event Organiser’s 

invoice 
3 months before the first day of 

the Event 

 
Annual 

 
100% of Participation Fees 

 

 
Not Applicable 

 

 
SECTION 7: PAYMENT TERMS 

 

 
1. All payments are to be in Singapore Dollars. 

 
2. Payment Modes 

 
a. Payment by Cheque: 

 
All cheques are to be made payable to “SingEx Exhibitions Pte. Ltd.”. 

 
b. Payment by Telegraphic Transfer: 

 
i. Please indicate our invoice number in your remittance instruction and provide us with a copy of the remittance 

advice promptly after the funds have been transferred as proof of payment. 
ii. All sums payable to the Event Organiser shall be paid free and clear of any applicable bank fees and/or 

administrative charges. 
iii. Our bank details are as follows:  

 

Account Name: SingEx Exhibitions Pte. Ltd. 

Bank Name: DBS Bank Ltd 

Bank Account No.: 001-001865-5 

Bank Branch Code: 7171-001 

Swift Code: DBSSSGSG 

Bank Address: 12 Marina Boulevard, DBS Asia Central @ Marina Bay Financial Centre Tower 3, 
Singapore 018982 

 
3. Late payment interest of 1% per month shall accrue on all outstanding amounts past the due date until full payment is 

received. If the Main Exhibitor fails to make any payment due to the Event Organiser under this Contract by the due date, 
the Main Exhibitor shall be liable to pay interest at the rate of 1% per month (or such lower interest rate as permitted by 
law). Such interest shall accrue on a daily basis from the due date until actual payment of the overdue amount.  
 

4. Full payment shall be made in accordance with the Event Organiser’s invoice(s) by the due date; failing which, the Event 
Organiser shall be entitled to: 
 
a. withhold handing over of the Exhibition Space to the Exhibitor; and/or 
b. terminate this Contract immediately upon giving notice to the Exhibitor. 

 
5. Any discrepancy relating to the invoice shall be raised by the Main Exhibitor in writing to the Event Organiser within seven 

(7) days from the date of the invoice; failing which, the invoice shall be deemed to be accepted by the Main Exhibitor. 
 

6. Any invoice sent to a third party at the Main Exhibitor’s request shall not constitute a waiver of any obligations of the Main 
Exhibitor. The Main Exhibitor shall remain liable to pay until such time as the outstanding amount has been settled in full. 

 
7. The Main Exhibitor shall be liable for its own taxes arising out of and in connection with this Contract. If the Event Organiser 

is required to deduct or withhold taxes under any applicable laws, the Main Exhibitor shall pay such additional amounts to 
ensure that the Event Organiser receives the Participation Fees in full after such deduction or withholding. 

 
 
 
 
 

 
 

 
 
 

 
 



 
SECTION 8: CANCELLATION SCHEDULE 

 
 

Date of Cancellation 
 

Cancellation Fee 
 

 
More than 6 months before the first day of the Event 

 

 
Not Applicable 

 

 
Between 3 to 6 months before the first day of the Event 

 

 
Not Applicable 

 

 
Less than 3 months before the first day of the Event 

 

 
100% of Participation Fees   

 
SECTION 9: AGREEMENT & ACKNOWLEDGEMENT 

 

 
1. By signing and submitting this Application Form, the Main Exhibitor agrees to be bound to the terms and conditions within 

and in the following: 
 

a. the Exhibition Rules and Regulations (enclosed herewith this Application Form) which prevail in the event of an 
inconsistency between its rule or regulation, any provision of this Application Form and the documents listed in (b) 
and (c));  

b. the Terms of Service, Privacy Policy and Cookie Policy as published at the Event sites as issued, amended and 
supplemented from time to time; and 

c. House Rules of the Venue (e.g. attire, conditions of entry, catering restrictions, consumption of food & beverages, 
etc.), if any, as issued, amended and supplemented from time to time, which is applicable to all exhibitors and visitors, 
and will be displayed at the Venue on the Event Day(s) or notified by the Event Organiser separately, 

 
(collectively, the “Contract”). 

 
2. The Event Organiser reserves the right and has the sole discretion to accept or reject any application for any reason, 

including but not limited to when the Exhibitor does not conform to the exhibit profile of the Event. The Event Organiser 
shall not be obliged to provide any reason for its refusal of any application (whether by a Main Exhibitor or a Co-exhibitor). 
For the avoidance of doubt, a refusal by the Event Organiser of any application by any Co-exhibitor shall not affect the 
obligations of the Main Exhibitor under this Contract, and the terms of this Contract shall remain in full force and effect in 
relation to the Main Exhibitor. Upon acceptance by the Event Organiser, a binding contract shall be formed between the 
Parties.  

 
3. The Main Exhibitor and Co-exhibitors (if any) agree that the Event Organiser may share their business contact information, 

business profiles and preferences with Event participants, and SingEx and its related corporations, affiliates and event 
partners to keep the Main Exhibitor and Co-exhibitors (if any) connected within the Event community and updated on all 
activities of SingEx Community. 

 
4. By signing below, the authorised signatory represents and warrants that he/she has full authority to sign this Application 

Form on behalf of the Main Exhibitor and to contract and bind the Main Exhibitor to the Contract. 
 
 
 
 
 

  

Signature of authorised signatory of Main Exhibitor  Name and Stamp of Main Exhibitor 

Name/Designation:  Company Registration No.*: 

Date:   

   

*Please provide the latest ACRA BizFile information or the equivalent in your jurisdiction relating to the Main Exhibitor and Co-
exhibitor(s) (if any). If the signatory must be a director or an authorised signatory, please also provide a copy of the corporate 
authorisation. 
 
 
 
 
 
 
 



 
SECTION 10: EVENT ORGANISER’S CONTACT DETAILS 

 

 
If you have any questions, please contact the Event Organiser’s representative(s):  
 
Name: Henry Chua 
Job Designation: Project Lead 
Email: henry.chua@singex.com 
Tel No.: +65 6403 2121 
Mobile No.: +65 9339 4312 
 
Name: Bert Dico 
Job Designation: Business Consultant 
Email: bert.dico@singex.com 
Tel No.: (65) 6403 2183 
Mobile No.: (65) 8718 8619 
 
Name: Denise Tng 
Job Designation: Business Consultant 
Email: denise.tng@singex.com 
Tel No.: (65) 6403 2550 
Mobile No.: (65) 8718 8594 
 
 

 
FOR THE EVENT ORGANISER’S OFFICIAL USE ONLY 

 

 
The above application is *accepted/rejected by the Event Organiser.                                   Account in Charge: ____________ 
 
*Please delete accordingly 
 

Name: Signature: Date: 

 
Participation Fees payable by Main Exhibitor:  
 

Sub-Total (before GST) S$ 

GST S$ 

Total (including GST) S$ 

 

  



 

SELF ASSESSMENT FORM FOR GOODS AND SERVICES TAX (GST) 
(applicable for non-Singapore entity submitting their registration form for Singapore-based exhibition) 

 

 

 
This self-assessment form has reference to Section 21(3)(k) (Zero-rating for Exports and International Services) of the 
Singapore Goods and Services Tax (GST) Act and is used to assist the Event Organiser to assess and determine the flow 
of services and benefits which will be subject to the standard rate of 7% or zero-rated GST. 

 

 
 

S/N 

 
 

QUESTIONS 

 
 
YES 

 
 

NO 
 

1 Are you contracting in your business capacity? 
 

If NO: Individual is not entitled for GST waiver. If 
YES: Please answer S/N 2. 

  

2 Is your business establishment or fixed establishment located in Singapore and 
nowhere else (apart from your own country)? 

  

3 Is the Contract to be signed by the Singapore establishment benefitting the local 
(Singapore) entity? 

 
If NO: Please answer S/N 4. 
If YES, the services is standard-rated. 

  

4 If you have no business or fixed establishment in Singapore, is there any entity legally 
constituted in Singapore (e.g. representative office, branch, subsidiary, etc.)? 

 
If NO, the services is zero-rated. If 
YES: Please answer S/N 5. 

  

5 If your business has such establishment both in Singapore and outside of 
Singapore, is the contract to be signed off directly benefitting the overseas entity? 

 
If NO, the services is standard-rated. 
If YES, the services is zero-rated. 

  

 
 

I hereby declare that the above statements are true to the best of my knowledge. 
 
 
 
 

 

 
Signature of Main Exhibitor or its Authorised Representative(s)                                             Date 

 
DETAILS: 

 

Name of Main Exhibitor or its Authorised Representative(s):  
 
_________________________________________________________ 

 
Main Exhibitor Name:  
 
___________________________________________________________________________________________ 

 
Country of Registration: ______________________________________________________________________________ 

 
Registration No.: ___________________________________________________________________________________ 

 
*Please note that this is a self-assessment declaration form. 

 
 
 

 
 



 
EXHIBITION RULES AND REGULATIONS 

 

  
1. DEFINITIONS 

 
(a) The following terms not defined in this Exhibition Rules and Regulations shall have the same meaning as ascribed to 

in the Application Form (where applicable): 
 
(i) “Co-exhibitor”  
(ii) “Contract”  
(iii) “Event”  
(iv) “Event Organiser”  
(v) “Main Exhibitor”  
(vi) “Sponsor”  
(vii) “Venue”  

 
(b) “Event Directory” shall, where applicable, refer to the directory listing the business names and business contact 

information of Exhibitors, registered speakers/delegates, supporting organisations, supporting media partners, 
supporting government agencies associated with the Event and of the Event Organiser’s personnel in-charge of the 
Event. 

 
(c) “Exhibition Space” means the physical and/or digital/online Event exhibition space at the Venue allocated by the 

Event Organiser to the Exhibitor. 
 

(d) “Exhibitor” shall include the Main Exhibitor, Sponsor and all Co-exhibitor(s), as applicable. 

 
(e) “Exhibitor Manual” shall refer to the manual prepared by the Event Organiser detailing important technical and 

informational aspects of the Event and the Venue, and distributed before the Event, if any, as may be updated or 
amended from time to time and notified to the Exhibitors. 

 
(f) “Intellectual Property” means all patents, trademarks, service marks, trade secrets, brand names, databases, domain 

names, registered designs, copyrights, moral rights, rights in trade dress or get-up, rights in goodwill or to sue for 
passing off, rights in computer software, inventions, utility models, know-how and all rights or forms of protection having 
equivalent or similar effect anywhere in the world, whether registered or unregistered and including applications for the 
grant of, renewals or extensions of such rights. 

 
(g) “Licence” means a revocable and non-transferable licence to use the Exhibition Space for the Event and to use the 

Event name, logo and/or Foreground IP (defined in Clause 9(e)) in accordance with any branding and usage guidelines 
provided by the Event Organiser for promotional and advertising purposes in relation to its participation at the Event in 
accordance with this Contract. 

 
(h) “Participation Fees” means the total participation fees (including any applicable taxes) indicated by the Event 

Organiser in the Application Form and any other additional cost payable under this Contract. 
 

(i) “Party” or “Parties” means any party or parties to this Contract. 

 
(j) “SingEx Community” means the SingEx group of companies and its community which includes the event organisers, 

event managers, exhibitors, partners, participants and sponsors. 
 
(k) The terms in Clauses 1(a)(i), 1(a)(iv), 1(a)(v), 1(a)(vi) and 1(d) above shall also be taken to include all directors, 

employees, agents, affiliated companies, successors and assigns (where applicable) of such entity (whether a 
company, partnership or firm) or individual. 

 
(l) The Event Organiser’s Terms of Service (which includes the community guidelines), Privacy Policy and Cookie Policy 

published at the Event sites, and service level protocol, as issued, amended and supplemented from time to time, and 
shall form an integral part of and be read in conjunction with this Contract. 

 
2. LICENCE & EXHIBITION SPACE ALLOCATION 

 

(a) The Exhibitor will be granted a Licence upon making full payment of the Participation Fees. For the avoidance of doubt 
(in the case of a Licence of physical Exhibition Space) this Contract is not and shall not be construed or deemed to be 
a lease or an agreement for lease. 
 

(b) All Exhibition Spaces shall be allocated and may be re-allocated at the Event Organiser’s sole discretion. 
 
(c) Full and prompt payment of the Participation Fees shall be a prerequisite for the access, entry or occupation of the 

Exhibition Space; commencement of any Exhibition Space construction, decoration or set-up by the Exhibitor (and/or 
its employees or agents); and/or moving or uploading of any exhibit, displays, goods and/or showcases into the Venue 
and the Exhibition Space. The Event Organiser is entitled to request for proof of payment before permitting any of the 
aforesaid. 

 



(d) The Event Organiser reserves the right to change the floor plan, Venue or Exhibition Space presentation or layout; 
relocate or resize the Venue and any Exhibition Space; relocate or close entrances, passageways and/or exits from 
and to any Exhibition Space; deny or restrict use of or access to any Event highlights, attractions, features and 
functionalities; change, relocate and/or remove any displays, exhibitors, goods and/or showcases of the Exhibitor; 
and/or prevent or stop any activity, where applicable, for the following reasons, and without being liable to the Exhibitor 
in any way: 

 
(i) for health, safety or security reasons;  
(ii) to maintain public order; 
(iii) to keep the Event’s overall layout or facilitate a more effective layout;   
(iv) to preserve the Event’s overall image and reputation;  
(v) to use the Venue space, features and facilities in a more effective way; 
(vi) to carry out maintenance, upgrades, repairs or rectification works at the Venue;  
(vii) to comply with the relevant laws and regulations; and  
(viii) any other purpose for which the abovementioned is deemed to be reasonable and/or inevitable by the Event 

Organiser. 
 

(e) Re-allocation of Exhibition Space 
 
Any request by an Exhibitor to re-allocate its allocated Exhibition Space shall be subject to availability and the prior 
written consent of the Event Organiser. 
 

(f) Down-sizing or down-grading of Exhibition Space 
 
 
(i) Request by Exhibitor 
 
Any request by an Exhibitor to reduce the size or visibility its allocated Exhibition Space, or down-grade its Exhibition 
Space package shall be subject to the prior written consent of the Event Organiser. The Exhibitor shall be liable to pay 
the Event Organiser the full Participation Fees for the originally agreed Exhibition Space size or package even if the 
Exhibitor eventually does not utilise the Exhibition Space fully or in the event of any cancellations, down-sizing or down-
grading of the Exhibition Space.  
 
(ii) Required by Event Organiser 
 
In the event of any reduction in size or visibility of Exhibition Space or down-grade of the Exhibition Space package as 
required by the Event Organiser at its discretion, the Exhibitor will be notified as soon as practicable in writing, and the 
Event Organiser may refund the pro-rated difference in price at its discretion. 
 

(g) Cancellations or non-availability of Exhibition Space 
 
(i) Cancellations by Exhibitor 
 
If the Exhibitor wishes at any time prior to the Event to cancel the Exhibition Space allocated, the Exhibitor shall provide 
written notice, stating the reasons for such cancellation to the Event Organiser. For the avoidance of doubt, the Event 
Organiser shall not be obliged to accept the Exhibitor’s notice of cancellation and cancellation fees shall apply as set 
out in the Application Form. In the event that the Exhibitor does not occupy the Exhibition Space, the Event Organiser 
shall be entitled to allocate the Exhibition Space to another exhibitor. 
 
(ii) Non-availability of Exhibition Space 
 
Where any Exhibition Space is not available, the Exhibitor will be notified as soon as practicable in writing, and will be 
refunded the Participation Fees which has already been paid, and the Event Organiser shall have no other further 
liability to or claims against the Exhibitor under this Contract. 
 

(h) Use of Exhibition Space 
 
(i) The Exhibitor shall comply with the Exhibitor Manual and/or Terms of Service at all times.  
(ii) The Exhibitor may only display, exhibitor or showcase products which fall within the exhibit profile of the 

Exhibitor as indicated in the Application Form and approved by the Event Organiser.  
(iii) The Exhibitor shall manage the Exhibition Space and its displays, exhibits and/or showcases with competent 

personnel during the exhibition hours.  
(iv) The Exhibitor shall not modify or otherwise alter the Venue without the prior written consent of the Event 

Organiser and shall be liable for any damage caused by it to the Venue.  
(v) The Exhibitor’s exhibits, showcases and/or displays shall not obstruct or impede the view of the surrounding 

exhibits, showcases and/or displays. The Exhibitor shall not operate in any manner objectionable to the Event 
Organiser or cause inconvenience to other exhibitors or their exhibits, showcases and/or displays, pose a 
distraction to others, or negatively affect, disrupt, interfere, interrupt the Venue. 

 
(i) Co-exhibitors and additional Exhibition Space 

 
Co-exhibitors are accepted only in accordance with the conditions stipulated in the Contract and shall be equally subject 

to these Rules and Regulations as they apply to Main Exhibitors. If the Exhibitor’s exhibit, display or showcase extends 

beyond its assigned/allocated Exhibition Space, the Event Organiser may at its sole discretion charge the Exhibitor for 



the extra space so occupied at the prevailing rate. The Exhibitor shall not display from any Exhibition Space, any card, 

advertisement or any other printed matter which either relates to or promotes a company, firm or individual which is 

not a bona fide exhibitor at the Event or which does not promote the Exhibitor itself.   

(j) Advertisements 
 

(i) The Exhibitor shall only display advertisements only in the area/space specified by the Event Organiser, which 
shall remain in good condition during the duration of the Event. The Exhibitor shall not display any advertisement 
containing subject matter, content, graphic images considered objectionable or inappropriate by the Event 
Organiser. 

(ii) The Exhibitor will provide all advertising materials to the Event Organiser for approval at least seven (7) days 
before the desired date of publication. All changes to an advertisement must be made in writing to the Event 
Organiser. The Event Organiser reserves the right to reject any advertisement at any time. 

(iii) The content, positioning and format, number of impressions served, optimisation and targeting of 
advertisements displayed at the Venue, on the Event Organiser’s sites and third party sites managed by the 
Event Organiser (including banners, videos and social media advertisements) shall be at the Event Organiser’s 
discretion. The Event Organiser shall not be liable for any errors in the preparation of any advertising material. 

(iv) The Exhibitor represents and warrants to the Event Organiser that (A) the Exhibitor holds all necessary rights 
to permit the use of the advertisements by the Event Organiser for the purpose of this Contract; and (B) the 
use, reproduction, distribution, transmission or display of advertisements by the Exhibitor or the Event 
Organiser, any data regarding users, and any material to which users can link, or any products or services made 
available to users, through the advertisement will not (I) violate any rights of any third party; nor (II) contain any 
material that is unlawful or otherwise objectionable at the Event Organiser’s sole discretion, including without 
limitation any material that encourages conduct that would give rise to civil or criminal liability, or otherwise 
violate any applicable law. 

 
(k) Service level protocol (digital/online Event only) 

 
The Event Organiser shall use best efforts to adhere to its service level protocols, which shall be provided to the 

Exhibitor before the Event together with the relevant support contact details, as may be updated or amended from time 

to time and notified to the Exhibitor. 

 
3. EXHIBITOR’S BUSINESS PROFILE 

 
(a) Exhibitors are only entitled to display, exhibit, market, sell and/or showcase the products and/or services within the 

scope of the Exhibitor’s Business Profile as declared in the Application Form and approved by the Event Organiser. 
 

(b) Exhibitors shall obtain all required consents to display, exhibit, market, sell and/or showcase the products and/or 
services that are owned or provided by a third party.  

 
4. ADMISSION 

 
(a) The Event will be opened to all visitors unless otherwise determined by the Event Organiser at its sole discretion. 

 
(b) A fee for all visitors may be charged by the Event Organiser for entry into the Event at the Event Organiser’s sole 

discretion.  
 

(c) Notwithstanding Clause 4(a), the Event Organiser and/or Venue provider reserves the right to refuse, deny or restrict 
entry or access, and/or remove any person or class of persons at its sole discretion into or from the Venue and the 
Event, whose presence is undesirable in its reasonable opinion. The Exhibitor shall promptly co-operate and facilitate 
the refusal or removal of such undesirable person and/or deny or restrict such undesirable person’s entry or access 
into or from the Venue and the Event. 

 
5. CANCELLATION, POSTPONEMENT OR VARIATION OF EVENT DURATION OR EVENT FORMAT 

 
(a) This Event may be cancelled, rearranged, postponed, shortened or extended by the Event Organiser at its sole 

discretion. Upon such cancellation, postponement or variation to the Event duration, the Event Organiser shall provide 
written notice as soon as practicable to the Exhibitor.  
 

(b) Where the Event is postponed to a date falling within the twelve (12)-month period from the original Event 
commencement date, the Event Organiser shall offer the Exhibitor the same contractual arrangements and be entitled 
to retain the Participation Fees already paid by the Exhibitor. 

 
(c) However, where the Event is postponed to a date falling beyond the twelve (12)-month period from the original Event 

commencement date, the Exhibitor shall be entitled to the right to rescind the Contract by giving written notice to the 
Event Organiser without undue delay. If the Contract is rescinded, the Event Organiser shall refund the Participation 
Fees already paid by the Exhibitor (without prejudice to the Event Organiser’s right to appropriate and/or retain any 
part of the Participation Fees for accrued expenses (pertaining to Event marketing, promotion, and 
service/maintenance/fit out works where applicable) and taxes that the Event Organiser has already reasonably 
incurred in relation to the Event).  

 
(d) Where the duration of the Event is shortened, the Exhibitor shall be entitled to a refund of the Participation Fees on a 

pro rata basis (without prejudice to the Event Organiser’s right to appropriate and/or retain any part of the Participation 



Fees for accrued expenses (pertaining to Event marketing, promotion, and service/maintenance/fit out works where 
applicable) and taxes that the Event Organiser has already reasonably incurred in relation to the Event). 

 
(e) The format and/or programme of the Event may be varied by the Event Organiser at its sole discretion, including 

converting the Event or part thereof from a physical event to a digital/online event, which, for avoidance of doubt, shall 
not constitute a postponement by the Event Organiser provided that the Event Organiser shall provide written notice 
as soon as practicable to the Exhibitor. 

 
(f) The Event Organiser shall not be liable for any loss, damages or otherwise to the Exhibitor or any third party in 

connection with any cancellation, rearrangement, postponement, variation, shortening or extension, or change of 
format or programme of the Event under this Clause, including the failure of all or any other exhibitors to attend the 
Event or the failure of any number of attendees to attend the Event for any reason. 

 
6. CHANGE OF VENUE & EVENT HOURS 

 

The Event Organiser reserves the right to change the Venue (including relocating or shifting the physical venue or part thereof 
to a digital/online venue, website or platform) and Event Hours by providing written notice to the Exhibitor as soon as 
practicable. The Event Organiser shall not be liable for any loss, damages or otherwise to the Exhibitor in connection with any 
change of Venue or Event Hours. 

 
7. TERMINATION  

 
(a) Upon the occurrence of any of the following events at any time, including during the Event, the Event Organiser shall 

have the right, at its sole option and without prejudice to any other rights and remedies of the Event Organiser, to 
immediately terminate this Contract and revoke the Licence by giving written notice to the Exhibitor, upon which the 
Exhibitor shall be liable to pay all outstanding amounts in accordance with the Cancellation Schedule (as set out in the 
Application Form):  
 
(i) the Exhibitor breaches any material term of this Contract, including but without any limitation to any failure to 

comply with the Payment Schedule, Payment Terms, Exhibitor’s Business Profile and/or Clause 12(a) (No Sub-
Licensing, Novation or Assignment);  

(ii) the Exhibitor has, or is reasonably deemed by the Event Organiser to have, withdrawn from the Event;  
(iii) the Exhibitor is, or is reasonably deemed by the Event Organiser to be, unable to perform or comply with any 

of its obligations under this Contract;  
(iv) the Exhibitor and/or its authorised representatives has carried out or is likely to carry out activities in a manner 

prejudicial to the business of other exhibitors at the Venue or is of such standard that severely detracts from the 
character and/or quality of the Event, the Event Organiser and/or the businesses of other exhibitors, supporting 
organisations, media partners or any other participants of the Event; 

(v) the Exhibitor is unable to pay its debts as it falls due, or becomes bankrupt or insolvent, goes into liquidation or 
has a receiver or an administrator appointed in respect of any of its assets;  

(vi) the Exhibitor is in breach of any laws or regulation of any jurisdiction, including without limitations, laws 
governing anti-bribery and corruption, anti-money laundering, advertising, export/end user, sale of goods and 
services, unfair competition and unfair consumer practice; 

(vii) the Exhibitor promotes political or ideological content, discriminates against any race, gender, religion, 
community or ethnic group, or displays any obscene, inappropriate or objectionable content as determined by 
the Event Organiser; 

(viii) the Event Organiser, in its sole discretion, reasonably believes or is informed of any claim that the goods, items 
and/or materials sold, marketed and/or displayed by the Exhibitor at the Event infringes or is likely to infringe 
any Intellectual Property rights of any party; or 

(ix) the Exhibitor sells, markets and/or displays any services, goods, item and/or material which the Event Organiser 
reasonably believes that the Exhibitor is not authorised to do so. 
 

(b) This Contract may be terminated by mutual written agreement between the Parties. 
 
(c) The Event Organiser shall not be liable for any refund, reduction in Participation Fees or damages arising from any 

claim, action or order, and/or any losses, costs and expenses of any nature (whether direct, indirect, special or 
consequential, including without limitation, any loss of earnings or profit, loss of reputation, and all interest, penalties 
and legal costs) suffered or incurred by the Exhibitor arising from or in relation to termination under this Clause. 

 
(d) In the event the Contract with any Co-exhibitor is terminated, the validity of this Contract shall not be affected and the 

provisions shall continue to remain in full force and effect between the Event Organiser and the Main Exhibitor. 
 

8. EXHIBITOR’S OBLIGATIONS UPON REVOCATION OR TERMINATION  

 
Upon termination or expiry of this Contract or a revocation of the Licence by the Event Organiser, the Exhibitor shall: 
 
(a) make payment of any outstanding sums due under this Contract within a thirty (30)-day period from the date of the 

Event Organiser’s invoice; 
 

(b) leave the Exhibition Space and Venue clean and in the same condition as it was handed over, subject to the Event 
Organiser’s reasonable satisfaction; failing which, the Event Organiser may impose additional charges; 

 
(c) conceal by any means, the displays, exhibits, goods and/or showcases from the view of visitors and other participants 

of the Event, or prevent or restrict any access to the Exhibition Space; and 



 
(d) remove its property including content from the Exhibition Space within a reasonable timeframe stipulated by the Event 

Organiser; failing which, the Event Organiser shall be entitled to deal with the property in any way as it deems fit, 
including to sell, retain, dismantle, destroy or delete such property, as the Event Organiser shall think fit and without 
prejudice to the other rights and remedies of the Event Organiser. Where the Event Organiser elects to sell the said 
property, the proceeds from the sale shall be first applied towards any related costs and expenses of the sale, payment 
of all outstanding sums due and payable by the Exhibitor to the Event Organiser, before returning the balance of such 
sale proceeds to the Exhibitor. Notwithstanding the foregoing, the Exhibitor shall pay the Event Organiser’s charges 
for storing its property and shall fully indemnify the Event Organiser against all costs and expenses incurred in 
connection with such removal, sale or disposal and any claim by a third party to any such property so sold or disposed 
of. 

 
9. INTELLECTUAL PROPERTY 

 
(a) The Event Organiser grants to the Exhibitor a Licence. 

 
(b) The Exhibitor grants to the Event Organiser a fully-paid, irrevocable, non-exclusive, perpetual, royalty-free, worldwide 

licence, with sub-licensing rights and without duty to account, to use the Exhibitor’s name, logo, information, data, text, 
messages, photographs, videos, images, graphics, audio recordings and other material contributed by the Exhibitor at 
the Venue or otherwise for the purposes of and in connection with the Event (as provided to and accepted by the Event 
Organiser in accordance with any branding and usage guidelines provided by the Exhibitor) to fulfil its obligations under 
this Contract and for promotional and advertising purposes for the Event. 

 
(c) The Exhibitor shall not: 

 
(i) infringe the Intellectual Property rights of any party in any way in connection with the Contract; and 
(ii) display, exhibitor, make, market, sell and/or use available any goods or services which infringe the Intellectual 

Property rights of any party (including counterfeit and pirated goods). 
 

(d) The Exhibitor represents and warrants to the other that it is the owner of all rights, title, and interest in and to its 
background Intellectual Property (collectively, the “Background IP”). Unless expressly authorised in writing by the 

Event Organiser, the Exhibitor shall not be entitled to use the Event Organiser’s Background IP, including all 
adaptations, derivations and variations for any purpose. All Intellectual Property belonging to a Party prior to the date 
of this Contract developed by or for a Party independently of this Contract, shall remain vested in that Party. 
 

(e) All Intellectual Property comprised in any and all materials or any part thereof created, developed and/or generated 
(whether jointly or independently by either Party) in connection with the Event (collectively, the “Foreground IP”) shall 

be deemed to be assigned to and vest in the Event Organiser upon such creation, development and/or generation, 
unless otherwise specified in writing by the Parties. 
 

(f) The Exhibitor shall promptly inform the Event Organiser if it knows or has any reason to believe that there is an 
infringement or misappropriation of Intellectual Property and co-operate and facilitate the Event Organiser’s handling 
of any infringement claims in relation to or at the Event. The Exhibitor shall provide the necessary assistance at the 
reasonable direction of the Event Organiser in the Event Organiser’s defence to any Intellectual Property claim or 
action. 

 
(g) The Event Organiser makes no representations, warranties or undertakings of any kind in relation to the Event, any 

exhibitor or third party at the Event or any display, exhibit, showcase or other item or material displayed, exhibited, 
showcased or made available by other exhibitors or third parties at or in connection with the Event. Without prejudice 
to the generality of the foregoing, the Event Organiser does not represent, warrant or undertake that such other 
exhibitors or third parties or their displays, exhibits, items or materials shall not infringe the Intellectual Property or other 
proprietary rights of any party, or that any complaint to the Event Organiser of such infringement or alleged infringement 
shall be acted upon. 
 

(h) In the handling of any infringement claims, the Event Organiser shall have the right to: 
 

(i) order the Exhibitor to immediately remove, delete, destroy and/or cover the disputed item, signage or 
advertisement; 

(ii) order the immediate cessation of any sales or continued display of the disputed item, signage or advertisement 
at the Venue and Exhibition Space; and 

(iii) order the immediate closure of the Exhibition Space for the remainder duration of the Event. 
 

(i) The Event Organiser shall have the right to take any necessary action to effect its decision in accordance with this 
Clause if the Exhibitor does not comply. 

 
10. ENTIRE AGREEMENT  

 
The Contract constitutes the entire agreement on the subject matter between the Parties and supersedes all prior agreements, 
negotiations, statements, representations and discussions (whether oral or written) in relation to the Contract 
(“Representations”). The Exhibitor acknowledges and warrants that it has not entered into this Contract in reliance on any 

Representation, and that the Exhibitor will not have any claim, right or remedy arising out of any such Representation, except 
in so far as it has been expressly incorporated into this Contract in writing.   
 

 



11. VARIATION  

 
Save for the Terms of Service, Privacy Policy, Cookie Policy, Service Level Protocol, Exhibitor Manual (if applicable, which 
shall be sent to the Exhibitor at least two (2) months before the commencement of the Event) and House Rules of the Venue 
(if any, which is applicable to all participants of the Event and will be displayed at the Venue on the Event Day(s) or notified 
by the Event Organiser separately), this Contract shall not be amended or varied in any way except by mutual written consent 
between the Parties. 
 

12. NO SUB-LICENSING, NOVATION OR ASSIGNMENT 

 
(a) Exhibitors shall not be allowed to sub-license, novate or assign the Licence to any third party, nor share or exchange 

the Exhibition Space with any third party, without the prior written consent of the Event Organiser.  
 

(b) The Event Organiser may novate or assign its rights and/or obligations under this Contract to any third party with written 
notice to the Exhibitor. 

 
13. PHOTOGRAPHY, RECORDING, REPRODUCTION & DISTRIBUTION 

 
The Exhibitor acknowledges that the Event Organiser has the right to take photographs, screenshots or screencasts, record, 
reproduce and/or distribute the same in any format for fulfilling its obligations in relation to the Event, to generate publicity for 
the Event and future editions thereof, whether held locally or overseas, and/or as part of its business portfolio.  

 
14. VISA REQUIREMENT / INVITATION LETTER (FOR FOREIGNERS) 

 

(a) The Exhibitor shall ensure that its representatives and invitees for the Event who do not possess a right of entry into 
the country or jurisdiction where the Event is held should fulfil any applicable visa requirements. The Exhibitor is advised 
to allow sufficient time for the visa application process. 
 

(b) Where an invitation letter from the Event Organiser is required as part of the visa application process as referred to in 
Clause 14(a), the Exhibitor shall first ensure that the Participation Fees are fully paid in accordance with the Payment 
Schedule. 

 
15. LIABILITY 

 

(a) To the fullest extent permissible by applicable laws, the Event Organiser shall not be responsible for: 
 

(i) any failure by the Exhibitor’s representative and/or invitee in obtaining a timely and valid visa to enter into the 
country or jurisdiction where the Event is held; 

(ii) any infringement of Intellectual Property rights by the Exhibitor in relation to this Contract; 
(iii) any breach of any Data & Privacy Laws (as defined below) by the Exhibitor or its representatives in relation to 

this Contract; 
(iv) any error or omission in relation to the Exhibitor’s information in the Event Directory, Event sites, related 

publication(s) and/or Event mobile application;  
(v) any interruptions, deficiencies, degradations or delays to the availability or accessibility of the Event sites and/or 

Event mobile application (including, where applicable, the digital/online Venue and Exhibition Space and any 
products, services, feature or functions therein); 

(vi) any claim, action, order, damages, losses, costs and expenses of any nature (whether direct, indirect, special 
or consequential, including without limitation, any loss of earnings or profit, loss of reputation, and all interest, 
penalties and legal costs) suffered or incurred by the Exhibitor arising from or in relation to Clause 9(c) 
(Intellectual Property); 

(vii) any damage to or destruction of, theft or loss of, any property brought/uploaded into or left on the Venue by the 
Exhibitor, its employees, agents or independent contractors (collectively, the “Related Parties” of the Exhibitor), 

however occurring, as the Exhibitor shall take the necessary precautions to safeguard and insure such property; 
(viii) any damage to, theft or loss of, delay in the arrival and departure of any property into and out of the Venue or 

Exhibition Space; and  
(ix) to the extent permitted by law, death or injury to the Exhibitor or its Related Parties, however occurring, except 

that this Clause cannot be relied on to the extent the same was caused by the wilful default or negligence of the 
Event Organiser. 

 
(b) The Event Organiser’s total liability in respect of all claims, actions, orders, damages, losses, costs and expenses of 

any nature in relation to this Contract shall not exceed the amount of Participation Fees paid by the Exhibitor. Nothing 
in this Clause shall affect the Exhibitor’s general obligation at law to mitigate any loss or damage which it may incur. 

 
(c) In no event will the Event Organiser be liable for indirect, incidental, special, punitive, or consequential damages, or 

for loss of use, loss of information, loss of revenue, or interruption of business, however caused or on any theory of 
liability. 

 
(d) Any third party appointed by the Event Organiser in relation to the Event are independent contractors and not agents. 

The Event Organiser shall not be liable for any act, omission and/or negligence of such third parties. 
 

(e) Where there are any Co-exhibitor(s) permitted, both the Main Exhibitor and the Co-exhibitor(s) shall be jointly and 
severally liable for their obligations under this Contract. 

 
 



 
16. INSURANCE 

 

(a) In the case of a physical/in-person Event, the Exhibitor shall obtain and maintain in force for the duration of the Event 
(including the Build-up and/or Tear-down Period and for the Event Hours): 
 
(i) public liability insurance covering against third party claims for bodily injury, death and property damage, with a 

minimum coverage of S$1 million per occurrence; 
(ii) work injury compensation insurance covering all liabilities as required under the Work Injury Compensation Act 

(Cap. 354 of Singapore); and 
(iii) such other insurance as required by any regulatory or statutory body, or as required by the Event Organiser at 

its sole discretion. 
 

(b) The Exhibitor represents and undertakes that it has current and adequate insurance policies in place for its own 
business activities. 
 

(c) Before the commencement of the Event or as and when required by the Event Organiser, the Exhibitor shall produce 
evidence to show compliance of Clause 16(a) to the reasonable satisfaction of the Event Organiser. 
 

17. INDEMNITY 
 

The Exhibitor shall indemnify and keep fully indemnified, hold harmless the Event Organiser and/or the Venue provider against 
all, actions, claims, costs, damages, legal costs (full indemnity basis), losses, orders, penalties and legal proceedings of any 
nature to which either or both of the Parties may be subject to as a result of: 
 
(a) any of the matters which the Event Organiser is not responsible for under Clause 14(a) (Visa Requirement / Invitation 

Letter (For Foreigners)); 
(b) any of the matters which the Event Organiser is not responsible for under Clause 15(a) (Liability); 
(c) any failure to comply with Clauses 8 (Exhibitor’s Obligations Upon Revocation or Termination), 9 (Intellectual Property), 

22 (Compliance with Laws) and 24 (Data Protection);  
(d) any material breach by the Exhibitor of the Terms of Service, Privacy Policy, Cookie Policy, Exhibitor Manual and the 

House Rules of the Venue (where applicable); 
(e) any overtime charges imposed by the Venue provider for exceeding the Build-up/Set-up and/or Tear-down/Wind-down 

Period caused directly by the Exhibitor and/or its Related Parties; 
(f) loss or damage to the Venue and all property therein caused directly by the Exhibitor or its Related Parties through the 

use of the Venue by, or acts, omissions or negligence of, the Exhibitor or its Related Parties; 
(g) damage to the Exhibition Space including its structure, floor coverings, light fittings, and any other rented items; and 
(h) to the extent permitted by law, death and/or, personal injury of any person, or damage to, theft or loss, of any person’s 

property, caused directly by the acts, omissions or negligence of the Exhibitor or its Related Parties. 
 

18. SEVERABILITY 
 

If any provision or any part of a provision in the Contract is held invalid, illegal or unenforceable by a court of law or a tribunal, 
it shall be deemed modified to the minimum extent necessary to give effect to the commercial intention of the Parties. The 
validity, legality and enforceability of the remaining provisions or remaining parts of a provision shall remain in full force and 
effect. 
 

19. FORCE MAJEURE 
 
(a) A “Force Majeure Event” shall mean any cause beyond the reasonable control of the Event Organiser, including 

without limitation, fire, flood, illness, pandemic (as declared by the World Health Organisation), power failure, 
communications line interruption, technical and computer-related faults and breakdowns, server outage, website 
vandalism, computer virus invasion or attack, hacker attack, temporary or permanent website closure or 
shutdown (caused by governmental control or otherwise), earthquake, explosion or accident, blockade, embargo, 
inclement weather, governmental order, decree, restraints or regulation, restraints or orders of civil defence or military 
authorities, war, riot or civil disturbance or commotion, sabotage, act of terrorism, strike, lockout, boycott or other 
significant labour dispute or disturbance, absence of premises required for the Event, and the abovementioned 
scenarios shall include any threat thereof. 
 

(b) The Event Organiser shall not be responsible for any delay, damages, loss, increased costs and/or other unfavourable 
conditions directly or indirectly arising by virtue of any Force Majeure Event. If the Event or the entire performance by 
the Event Organiser of its obligations under this Contract is directly prevented by a Force Majeure Event for more than 
seven (7) consecutive calendar days, this Contract may be terminated or the Event may be cancelled or postponed, 
and/or the Event Venue, format or programme may be varied or modified, by the Event Organiser at its sole discretion 
by giving written notice to the Exhibitor.  
 

(c) If the Contract is terminated or the Event is cancelled or postponed for more than twelve (12) months, as a direct and 
sole result of  a Force Majeure Event, the Event Organiser shall in its absolute discretion, refund the Participation Fees 
already paid by the Exhibitor within a thirty (30)-day period from the date of the Event Organiser’s written notice, the 
refund of the Participation Fees already paid to the Event Organiser shall be without prejudice to the Event Organiser’s 
right to appropriate and/or retain any part of the Participation Fees for accrued taxes (Clause 25(b)) and reasonable 
expenses (pertaining to Event marketing, promotion, and service/maintenance/fit out works where applicable) that the 
Event Organiser has already incurred in relation to the Event. 

 



19A.   TEMPORARY COVID-19 GOODWILL 
 

(a) If the Event cannot proceed or take place on its scheduled date(s), solely due to Covid-19 (Temporary Measures) Act 
2020 and its subsidiary legislation, and COVID-19 government directives and rules in Singapore, as enacted, amended 
and supplemented from time to time (collectively the “Covid-19 Laws”), the Event Organiser shall, in consultation with 

the Exhibitor, notify the Exhibitor of a revised Event date which falls within a twelve (12) month period from the original 
Event commencement date (“Postponement Period”) and/or notify the Exhibitor the change of Event Venue, duration, 

format and/or programme. 
 

(b) If such Event (as varied in relation to its Venue, dates, duration, format and/or programme or otherwise by the Event 
Organiser) does not take place within the Postponement Period, solely due to Covid-19 Laws, such Event will be 
cancelled, and the Event Organiser will within a thirty (30) day period from the end of the Postponement Date provide 
the Exhibitor with the refund of Participation Fees already paid to the Event Organiser, subject to the Event Organiser’s 
right to retain any part of such Participation Fees for accrued taxes (Clause 25(b)) and reasonable expenses (pertaining 
to Event marketing, promotion, and service/maintenance/fit out works where applicable) incurred by the Event 
Organiser in relation to the Event. 
 

(c) The Exhibitor undertakes to maintain strict confidentiality of these Temporary Covid-19 goodwill terms, without 
prejudice to the generality of confidentiality terms under this Contract. 
 

20. REMEDIES & WAIVERS  

 
No failure or delay in exercising any right or remedy provided by this Contract or by law shall constitute a waiver of that right 
or remedy, and no single or partial exercise of a right or remedy will preclude any further exercise of any such right or remedy. 
No single or partial exercise of any right or remedy shall prevent or restrict any other or further exercise thereof or the exercise 
of any other right or remedy. The rights and remedies provided by this Contract are cumulative and not exclusive of any rights 
or remedies provided by law. 

 
21. SET-OFF  

 
The Event Organiser shall be entitled to deduct or set-off any amount(s) owing under this Contract and/or cancellation fees or 
charges owed by the Exhibitor pursuant to this Contract from or against monies already paid by the Exhibitor to the Event 
Organiser under any other contract between the Exhibitor and the Event Organiser and any outstanding amount owed by the 
Exhibitor to the Event Organiser after such deduction or set-off shall be a debt due and immediately payable by the Exhibitor. 
 

22. COMPLIANCE WITH LAWS 

 
(a) The Exhibitor is solely responsible for ensuring that all necessary approval(s) required in compliance with applicable 

laws for participating in the Event, conducting any display, exhibit, showcase and/or sale of goods and services, 
demonstrations and/or activities, shall have been obtained prior to the commencement of the Event at its own cost.  
 

(b) Before the commencement of the Event or as and when required by the Event Organiser, the Exhibitor shall produce 
evidence to show compliance of Clause Error! Reference source not found. to the reasonable satisfaction of the 

Event Organiser. 
 

(c) The Exhibitor shall ensure compliance with all laws and regulations including excise, customs, environmental and pay 
all required duties and taxes in relation to the exhibition of their products or use of the Exhibition Space. The Exhibitor 
shall comply with all conditions, protocols, rules and regulations prescribed by the Event Organiser and/or the Venue 
provider as well as the stipulations of the Exhibitor Manual, House Rules, service level protocols, Terms of Service, 
Privacy Policy and Cookie Policy (as applicable) and shall, upon the Event Organiser's written request, take all 
necessary action and/or refrain from any further action which is, in the Event Organiser’s view, necessary to comply 
with any of its obligations. The Exhibitor shall provide any necessary information or document to evidence such 
compliance upon receipt of any request from the Event Organiser. 

 
(d) The Exhibitor shall comply with all related and applicable compliance requirements that are mandated by each of (i) 

the Singapore Personal Data Protection Act (2012) and its regulations, and the Singapore Personal Data Protection 
Commission’s advisory guidelines and guides; (ii) the European General Data Protection Regulation and (iii) such other 
data protection and privacy legislation that are applicable to any personal data, (and together with all subsidiary 
legislation related thereto), as amended, revised, and/or supplemented from time to time (collectively referred to as 
“Data & Privacy Laws”). The Exhibitor agrees to fully indemnify and hold harmless the Event Organiser from any 

investigation, fines, penalties and/or sanctions related to any breach by the Exhibitor of the Data & Privacy Laws. 
 
23. NOTICES 

 
Any notice and/or communication in connection with this Contract shall be in writing to the contact details as notified by the 
relevant Party and shall be sent by prepaid recorded delivery or registered post to the address of the relevant Party or by 
facsimile transmission or by electronic mail and shall be deemed to have been received by the addressee within seventy-two 
(72) hours of posting or twenty-four (24) hours if sent by facsimile transmission or by electronic mail to the facsimile number 
or electronic mail address of the addressee provided by the Party. 
 

24. DATA PROTECTION 

 
(a) Consent and rights of the Exhibitor 

 



By signing the Application Form, the Exhibitor and its authorised signatory agree to the collection, use and distribution 
of its personal data including its business contact information, in accordance with all data protection related clauses 
hereunder and the Event Organiser’s data protection notices and policies including the Privacy Policy on the Event 
site. Without prejudice to the generalities of the foregoing, the Exhibitor undertakes and represents that it and its 
authorised representative(s) have obtained all legally valid prior written explicit consent for purposes set out hereunder 
and/or relating to the Event, including particularly, adequate opt-in consent for indirect or direct marketing, as may be 
required under all Data & Privacy Laws from all relevant data subjects. 

 
(b) Context of Information Collection 

 
The Event Organiser may collect certain information that may be considered as personal data from the Exhibitor, its 
employees, representatives and invitees pursuant to this Contract, at the Event and through any other related 
communication. Such information collected pursuant to this Contract shall be considered to be in the course of business 
dealings and shall constitute business contact information. The Event Organiser only retains personal data (where 
applicable, if collected) for so long as it is necessary for legal or business purposes in accordance with its Privacy 
Policy.  

 
(c) Direct Marketing 

 
The Event Organiser may share the business contact information obtained pursuant to this Contract with its Event 
partners, to conduct direct marketing in relation to the promotion of and invitation to future editions of this Event and 
any other event organised or managed by the Event Organiser, its affiliated companies and/or the Event partner(s), as 
well as the promotion of their services via email, telephone and other means of communication. 

 
(d) Disclosure/Transfer of Data 

 
The Event Organiser will keep the business contact information it holds confidential, but may disclose or transfer such 
information to: 

 
(i) its service providers and professional advisers for facilitating and enhancing the Event Organiser’s operations, 

conducting analysis and market research, and to fulfil legal and audit requirements;  
(ii) its affiliates and/or Event partners who may be located outside of Singapore for the purpose of Clause 24(c);  
(iii) any party to whom the Event Organiser is required to make disclosure under applicable laws; and/or 
(iv) any other purposes as set out in the Privacy Policy. 

 
(e) Updates to Privacy Policy 

 
Any updates to the Privacy Policy shall be posted on the Event sites. Such changes shall be effective immediately on 
the date of posting. 

 
25. TAXES 

 
(a) The Exhibitor shall be liable for its own taxes arising out of and in connection with this Contract and/or shall reimburse 

the Event Organiser for the payment of such taxes, as the case may be, in such manner and within such period as to 
comply or enable the Event Organiser to comply with all relevant laws and regulations. 

(b) If the Event Organiser is required to deduct or withhold taxes under any applicable laws, the Exhibitor shall pay such 
additional amounts to ensure that the Event Organiser receives the Participation Fees in full after such deduction or 
withholding. 

 
26. CONFLICT OR INCONSISTENCY 

 
In the event of any conflict between the documents set out below, the following order of priority applies: 
(a) the Application Form; 
(b) the Exhibition Rules and Regulations; 
(c) the Terms of Service read together with the Privacy Policy and Cookie Policy; 
(d) the Exhibitor Manual; and 
(e) the House Rules. 

 
27. EXCLUSION OF THIRD PARTY RIGHTS 

 
A person who is not a party to this Contract shall have no rights under the Contracts (Rights of Third Parties) Act (Cap. 53B 
of Singapore) to enforce any of its terms. 
 

28. COUNTERPARTS 
 
This Contract may be signed in counterparts, each of which is an original and all of which when taken together constitutes 
one and the same instrument. Handwritten or electronic signatures to this Contract transmitted by telecopy of electronic 
transmission (for example, through use of a “PDF” file) shall be valid and effective to bind the Party so signing. Each Party 
agrees to promptly deliver to the other Party an executed original of this Contract with its actual signature, but a failure to do 
so shall not affect the enforceability of this Contract, it being expressly agreed that each Party to this Contract shall be bound 
by its own telecopied or electronically transmitted handwritten signature and shall accept the telecopied or electronically 
transmitted handwritten signature of the other Party to this Contract. 
 

29. GOVERNING LAW AND JURISDICTION 



 
This Contract shall be governed by and construed in accordance with the laws of Singapore. The Parties agree to irrevocably 
submit to the exclusive jurisdiction of the Singapore courts. 


